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1.0 Introduction. 

1.1 Background 

Impulsive system of buying anything from the marketing shops is totally against the ideal 

buying something for the need when it is needed. Ideal shopping system consists of certain 

concepts before the buying of anything. The concepts included in the ideal buying of the 

system are recognizing what is needed before looking at the things in the market, and there 

after the adjusting the price of the thing needed with the budget and then collecting 

information about the brand and quality of thee product which is about to be bought.  

1.2 What is impulsive buying? 

The researcher named Rook .D.W states about the concept of the impulsive buying as the 

following defined concept. Impulsive buying is something; 

 “Impulsive buying occurs when a consumer experiences sudden, often powerful and 

persistent urge to buy something immediately. The impulse to buy is hedonically the complex 

and may stimulate emotional conflict. Also, impulse buying is prone to occur with diminished 

regard for its consequences” 

Reference:  

Rook, D.W (1987), The buying impulse, Journal of consumer Reasearch, Vol 14 No. , pp. 

189-199  

However, Piron .F defines the concept of the impulsive buying as follow.  

“Impulsive buying is the purchase that is unplanned, the result of an exposure to the stimulus, 

and decided on the spot. After the purchase, the consumer experiences emotional and 

cognitive reactions” 

Reference: 

Piron, .F (1991), Defining impulsive purchasing, Advances in Consumer Research, Vol 18 

No.1, pp. 509-514.   
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 Due to the evolution of the economic level of the people living in the western 

countries and  the because of the credit card facilities provided for the people of the western 

countries the buying based on the impulsive selection have increased. This is evidenced by 

even the business companies just emerging in the world, as they have to increase the number 

of branches for the shopping of the people to increase the revenue. This has made the 

emerging marketing companies for a rapid growth, which will definitely make them to grow 

stringer. The concept of when the number of branches increases the chances of gaining the 

revenue too increase is getting aroused among the shop owners of the different regions of the 

world. For the satisfaction of the needs of the customers, the emerging markets have to make 

the global brands available in their shops making the power of the consumer to buy be 

increased far more than the other companies for the best chance of getting fit to the industry.  

 Usually the impulsive buying is depending on certain factors like shopping 

environment for the customers, situational factors of the customers and the sales 

representative, shoppers’ personal traits and the culturally based factors of the customer for 

buying of the product from the shops. Based on the research of the author Kacen and 

Lee(2008) , they state  

“Consumers in the individualist cultures usually ignore the potential negative consequences 

of their impulsive buying.” 

Reference: 

EmeraldInsight. 2019. EmeraldInsight. [ONLINE] Available at: 

https://emeraldinsight.com/doi/full/10.1108/JCM-03-2017-2139. [Accessed 26 May 2019]. 

 

 So far, the marketing personnel have only intended to concentrate in the concept of 

the individualism or the collectivism, which is also related, with the power distance of the 

customer’s cultural behavioural patterns and habits.  
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2.0 Effect of cultural factors in the impulsive buying. 

Harry C. Triandis states about the collectivism and individualism as,  

“Collectivism is higher when the members of the collective are independent, for example 

when they engage in activities that must be coordinated and when what one does affects the 

success of others or where cooperation is essential for success” 

“Individualism is the social pattern that consists of the individuals, who see themselves as the 

autonomous and the independent” 

Reference:  

Collectivism - an overview | ScienceDirect Topics. 2019. Collectivism - an overview | 

ScienceDirect Topics. [ONLINE] Available at: 

https://www.sciencedirect.com/topics/economics-econometrics-and-finance/collectivism. 

[Accessed 26 May 2019]. 

 The annual income for the country United States due to the impulsive buying is $4 billion 

according to the analysis made in the country. The most people of the community in the 

United States of America are individualist. The individualists are the most favourable society 

when comparing with that of collective community considering the advantages for the 

impulsive buying of the consumers. Other than various other factors the effects of the culture 

is also very great in the revenue gained by the business owners when they consider about the 

impulsive shopping behaviours of the consumers. From various analysis, it is shown that the 

individualist related various factors affect the system of impulsive buying.  

 

2.1 Collectivists and individualist cultural behavioural patterns in impulsive 

decision-making. 

Usually the collectivist pave way and considers about the preferences of the groups and the 

leads the collective group to the path, which brings the harmony to the group members. Other 

than the priority given for the group members’ preference, these people also change their 

mind and the decision according to the situations considering the right thing to do according 

to the situation that has aroused. In a collective social group people are very much considered 

as the matured one when the person is not selfish enough to put forward his or her own 

feelings before others and when he or she raise the voice to people of the collective society. 
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The person must be giving the priority to the feelings and the problems of the collective 

social members than his or her own one.  

 According to BagozziWonge, Abe, Lee and Bergami the collectivists’ are less strong 

than that of individualist when considering about the behaviours regarding the attitudes and 

intentions of the people regarding the attitudes. This characteristic of the collectivist and 

individualist lead them to a situation where the impulsive buying pattern of the consumer is 

trait regarded.Even though the collectivist culture is about the giving priority to the feeling, 

needs and recognitions of the collective community, they also modify the emotions and the 

feeling of an individual. However, in the case of the individualist community the concern is 

given to the individual behaviours, feelings and the needs.  

 Most of the times the collectivist have the ability to control the impulsive behavioural 

patterns of them than that of the individualist. Because the individualists are not affected by 

any influence of, the society and they give the priority to the personal needs, feelings and the 

attitudes. The tendency of the collectivists to move forward concerning about their personal 

impulsiveness is very rare to recognize.  

 However, in the case of the individual community person he or she never have any 

concern about the effects of their impulsive decision made at any instances. Their only 

concern is about the personal satisfaction. They only have considerations regarding the 

positive effects of the decision that they make to make themselves satisfied. On the 

otherhand, the collective community members do usually concern about the negative impacts 

of the decision make due to the impulsive behaviour of them. They do believe that the 

concerning about the negative impacts of the impulsive decision-making can suppress the 

trait-behaviour relationship, which is impulsive. 

 The people from the western countries are mostly the individualist who choose the 

goals and the decisions which depends only on himself or herself. They are given the freedom 

make their own decisions not depending any other to make them happy and satisfied. 

However, in the countries in the East Asian regions there is collectivism, which is a cause for 

the Confucianism. These concepts in the East Asian countries only promote the goals and the 

needs of the peoples of the collective community.  

Form the analysis of the behavioural patterns of the collectivist and individualist community 

regarding the impulsive buying the following conclusions can be concluded.  
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 When comparing the individualists and the collectivist the individualist have the 

better relations between the impulsive buying and the trait impulsive buying 

behaviours. 

 Considering the independent and interdependent relationships between the impulsive 

buying styles of the consumers the independent, the self-concept, wins the situation 

more favourable towards the impulsive buying and trait impulsiveness regarding the 

buying pattern.  

 The personal feelings, needs and the emotions are the driving factors for the 

individualist than that of the collectivists for the impulsive buying pattern of the 

consumers.  

 Effect of the age for the collectivist than that of the individualist for the impulsive 

buying is more effective to an extend when they are at the adult age.  

2.2 Building of the hypothesis 

Based on all the analysis made about the collectivists and the individualists the basic 

hypothesis built for this situation is that “the people having the personality trait impulsive 

behaviours would do the impulsive purchase more often, but in the case of the 

collectivist this link between the consumer and the trait impulsive buying behaviour is 

very normal.” 

 The main concept to be analysed here is the cultural impacts on the trait impulsive 

buying behavioural pattern of the consumer based on the variations of individualists and the 

collectivists. However, as the sub area of concern the age limit and other culturally related 

factors will be analysed to obtain the result regarding the individualists and the collectivists.  

 Hypothetical analysis have the result the hypothesis either is correct or wrong with the 

percentage of satisfactory level among the consumer buying patterns. The quantitative 

measure is the pattern to analyse the effect of the cultural influence on the impulsive buying 

pattern of the individualists and the collectivists in the various regions of the country.  

(Hypothesis 1)  The individualist have the stronger link with the impulsive buying and 

trait-impulsiveness for buying when comparing with collectivists.  

As the individualists have the concern about only for the personal feelings and the emotions 

only, they only focus on the satisfaction of themselves and they mostly do not care about the 

members of a community. However, in the case of the collectivists, because they concern 
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about the facts like the feeling, regards and needs of the society than that of the personal their 

behaviour towards the impulsive buying and relationship with it and trait-impulsiveness in 

buying is negatively favourable. 

 The usual characteristics of analysis for the interdependent and independent self-

concept are the following. The characteristics of the interdependent are;  

 Certain features considering the public like status, role and relationship bond 

 Occupation of one person’s place and acting according to the situation 

 Ability to belong and get settled 

 Indirect way of communicating between the people.  

While characteristics considered for the analysis of the independent self-concept can be as 

following,  

 Abilities of personnel like internal emotions and feelings 

 Self-expressive and unique among a number of people 

 Self-promotions and running forward for achieving the goals 

 Direct communication ability  

(Hypothesis 2)The individualists are more affected by the features like pleasure and 

arousal, which are emotionally related, than that of collectivists 

Usually the behaviours feelings like pleasure and arousal are the common feelings of both the 

individualists and the collectivists. Therefore, they cannot say that the individualists are only 

the people mostly affected by the feelings.   

 Nevertheless, in the case of the collectivists, when they grow up and reach an age near 

the adulthood they already learning to control their emotions, they control their emotions and 

feelings related with that. Therefore,individualist is mostly favourable towards the impulsive 

buying because of their feelings like pleasure and arousal.  

(Hypothesis 3)The effect of the age on individualists than collectivist regarding the 

impulsive buying has negative impact with the extent of the age.  

Usually the individualist grow up as individualist and live as individualist. But for the 

collectivist, they demand something when they at their young age. And with the maturity of 

themselves with the increasing of age they learn to control their emotions and feelings and 

become successful collectivists.  
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3.0 Methodology 

3.1 Overview of methodology 

The difference in the culture is analysed with the two concepts here for the analysis of the 

impulsive buying pattern of the individualists and the collectivists according to their features 

and characteristics. The two basic analysis concepts are; 

I. Analysis of the effects of the individualists and the collectivist based on the 

regions such as individualists from the western countries and the collectivist 

from the eastern countries.  

II. Analysis depending on the individual feature like interdependent behaviours 

or the independent behaviours of the individualists and the collectivists 

respectively regarding the trait impulsive buying behaviours of the people.  

3.2 Sample for the hypothesis 

Usually the countries like United Sates of America, Australia, Malaysia, Hong Kong and 

Singapore have the individualism and collectivism very much more than that of the other 

countries around the world. Especially the countries in the East Asia have the collectivist 

concept not the individualist concept. So the analysis data could be obtained from the 

individualist students and the collectivist students. However,not all the students can be 

considered under one individualism level in their country level. Because the Hofstede’s rank 

depending on the individuality concept level varies for each countries.  

 Therefore, the sample here to be considered for the analysis is a particular number of 

students and particular number of normal people from four different countries, which 

represent the collectivism and the individualism mostly. For the representation of the 

individualism, the countries United States of America and Australia have been chosen while 

Singapore and Malaysia for the representation of the collectivism.   

3.3 Strategy in analysing the groups 

As the analysis is based on the cultural region and the individual self-concept the analysis can 

be made based on the effect of the culture of the region whether affecting them or not for 

their personal behavioural patterns and habits. Other than that during the analysis, the people 

who are not living in the mother country for long time of period are neglected from the 

survey analysis. The procedure used for the analysis of the people based on the culture was 
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that defined by Triandis (1995). The Nunnally’s criteria is used for result analysis depending 

on the satisfaction with a particular reliable level.  

 Other than the ideas mentioned above the Rook and Fisher’s nine trait-buy-

impulsiveness scale item are used for the measurement of the influence level of the culture 

both the individualism  and collectivism on the impulsive buying concept.  

 Using the method the impulsiveness of the people who buy any product based on their 

individuality concept are considered as the people who often make the impulsive purchases. 

Hypothesis built for the analysis also states the same concept regarding the consumers. The 

concept relates the independent concept and interdependent concept effect on the 

impulsiveness for raid purchase.  
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4.0 Questionnaire development for the analysis 

4.1 Purpose of the questionnaire 

The purpose of the questionnaire is to develop the questions for the respondents to respond to 

the questions and have the analysis based on the answers of the who answer. Before the 

distribution of the questionnaire the category of the people who are going to respond to the 

questionnaires are separated and the answers from them are analysed according to the regions 

and the individual concept regarding the independent and interdependent feature. Here the 

questionnaires will be having the techniques based on the Nunnally’s analysis for identifying 

the reliability, if it is within the satisfactory level.  

4.2 Questions built for the questionnaires for the respondents 

1. Do you often go for shopping? 

I. Everyday  II. Once in a week   

III. Once or twice in a month IV. Not often  

 

2. How often do you purchase because of the impulsiveness? 

I. Everyday  II. Once in a week   

III. Once or twice in a month IV. Not often  

 

3. Do you use credit cards for impulsive purchase? 

I. Yes   II. No   III. Not often   IV. Mostly 

 

4. Can you mention about the economic level of your family (Not mandatory)? 

I. Poor   II. Not bad  III. Average   IV. Very good 

 

5. What would you do when you have a sum of money as excess if you in a shop right 

now? 

I.  I would buy the things impulsively by wandering around the shop 

II.  If I planned buy something and have not had the money at that time, then I will buy it 
now 

III.  I will not buy in that shop and I will choose a better shop to buy 

IV.   I will save the money.  
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6. Which category of the following do you think you fall under? 

I.  When I go shopping I buy thing I had not intended to buy 

II.  I am person who buys impulsively 

III When I see something, which is really interesting and attractive to me, then I buy it. 

IV  I avoid buying things not in my list 

 

7. Are you happy when you buy something impulsively? 

I. Happy II.Calm III. Annoyed  IV. Excited 

 

8. Do you like to buy with impulsiveness with your credit card? 

I. Yes   II. No   III. Not often   IV. Mostly 

 

9. What kind of product do you buy impulsively? 

I. Clothes  II. Fashion items  III. Food items  IV. Not particularly anything  
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5.0 Conclusion 
The best way to identify the consumer behaviour relating to the effect of the culture on the 

impulsive buying behaviours is not so much suitable to be done only in a particular region. 

The survey must be conducted at various regions of the world among the people for the 

proper results. However, there is influence of the culture in the impulsive buying of the 

consumers.  

 With the analysis, the collectivists from the East Asian countries and the 

individualists from the individualism relying countries can be analysed and the results based 

on that can be concluded. Using the survey questionnaires, the analysis can be concluded. It 

is most likely the individualists have the more favourable impact on the impulsive buying 

pattern than that of the collectivists.  
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